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Irnporl tiitcfr of Customer Retention, JVm.iI for Diversified Disfrihutinti Will Drive Retailers irs Other Internet 
M»H;i'.ti«j; Oj>Jt05!S 

MIAMI April 6, 1999 — Despite the huge volume of traffic portal sites offer commerce players, revenue expectations for 
portal tenancy deals are often overly ambitious and are destined to be unrealized, according to research released today by 
Jupiter Communications. By 2002, online commerce driven directly by the primary portals will grow only slightly, from 1 8 
percent in 1999 to 20 percent by 2002. Jupiter analysts advised commerce players to diversity their marketing strategies as a 
way to reach the rapidly growing audience of online buyers. 

The research, delivered this morning at the Jupiter Shopping Forum, revealed that while 92 percent of commerce executives 
with current portal deals surveyed believe that portal tenancy deals help drive sales, more than 60 percent of those 
executives indicate that the same deals contribute less than one-third of total online sales. The result: Fewer than five 
percent of these executives categorize themselves as "highly likely to renew" their current agreements. 

Portals tether their contract structure to what they deliver best-mass traffic. Therefore, commerce players need to be more 
aggressive, establishing performance-based partnerships to reach their sales and customer goals. "Commerce players simply 
have not demanded enough from their portal partners," said Marc Johnson, director of Jupiter's Digital Commerce Strategies 
research practice. "While they offer an effective means to drive traffic, primary portals do not help commerce players retain 
customers. Portals must develop compelling loyalty programs that help deliver repeat purchases for commerce partners, or 
they will risk losing the ability to gamer huge anchor tenancy deals." 

Jupiter advises commerce players to view portal tenancy deals as just one of several acquisition and retention tactics to 
capture a greater share of online revenue. Affiliate programs, affinity sites, and off-line marketing all represent necessary 
areas for marketing investment. 

Jupiter's Portal Partnership research kicked off the first day of Jupiter Shopping Forum, at the Hyatt Regency Hotel in 
Miami, FL. Jupiter expects more than 750 industry executives and leaders to be on hand to hear retail and Internet experts 
participate in 16 sessions over the next two days. Keynote speakers for the two day event will include Bob Davis, President 
& CEO, Lycos, William Lansing, President, Fingerhut, and Kent Anderson, President, Macys.com. The Jupiter Shopping 
Forum agenda will examine the key business, creative and technology strategies including customer retention, pricing 
strategies, multiple channel strategies and how to deal with channel conflict. 

About Jupiter Mediti Metrix 

Jupiter Media Metrix is the global leader in Internet and new technology analysis and measurement. The company delivers 
innovative and comprehensive Internet measurement, analysis, intelligence and events to provide businesses with 
unmatched global resources for understanding and profiting from the Internet. Jupiter Media Metrix brings together 
world-class, innovative and market- leading products, services, research methodologies and people. Jupiter Media Metrix 
brands include Media Metrix, AdRelevance, Jupiter Research and Jupiter Events. The Company is headquartered in New 
York City and operates worldwide, across the Americas, Asia Pacific, Europe (as Jupiter MMXJ Europe), and the Middle 
East. Visit us at www.jnun.com for more information. 

This press release contains statements of a forward-looking nature relating to future events or future financial results of 
Jupiter Media Metrix. Investors are cautioned that such statements are only predictions and that actual events or 
results may differ materially. In evaluating such statements, investors should specifically consider various factors, 
which could cause actual events or results to differ materially from those indicated from such forward-looking 
statements, including the matters set forth in Jupiter Media Metrix reports and documents filed from time to time with 
the Securities and Exchange Commission. 
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